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MATERIALS AND METHODS Experiment 1
We presented the experiment as two unrelated studies. The first manipulated participants' mental representation of objects based on a task adapted from Fujita et al. (2006) . We asked participants to either generate superordinate category labels (abstract representation) or subordinate examples (concrete representation).
For the superordinate condition, participants saw instructions as follow:
"We are interested in how people categorize things in their daily lives. For example, chair is an example of what? The answer is 'furniture'. We are interested in how you categorize things and please answer the following 16 questions. There is no right or wrong answers for them."
For the subordinate condition, participants saw instructions as follow:
"We are interested in how people categorize things in their daily lives. For example, two examples of chair are what? The answers are 'desk chair, rocking chair'. We are interested in how you categorize things and please answer the following 16 questions. There is no right or wrong answers for them."
Participants generated superordinate or subordinate category labels for 16 different words: pen, vegetable, digital products, tree, desk, automobile, ball sports, wine, lamp, swimming, tea, pants, shoes, drinks, desserts and birds.
After completing the task designed to manipulate mental representation, participants were guided to another room in which we had displayed either a small (5 options) or large (20 options) assortment of preserved plums (Fig. W1 ). Participants were asked to choose their preferred preserved plums and were told they would receive a bag of the chosen plums as a "thank you" gift at the end of the experiment.
Once participants indicated their choices, they completed a number of questions related to their choice process, all on 9-point scales (1= not at all, 9 = very much). Choice difficulty was measured by three items (Iyengar and Lepper 2000) : perceived difficulty ("How difficult was it for you to choose the plum you wanted?"), frustration ("How frustrated did you feel when making the choice?"), and hesitation ("How hesitant did you feel when making the choice?"). Perceived similarity was measured by asking participants, "How similar did you find the options were to one another?". Finally, participants indicated their perceptions about the assortment size (1 = the number of options is too few, 5 = the number of options is about right, and 9 = the number of options is too many; Iyengar and Lepper 2000) .Upon completing the questionnaire, participants were paid and received a small sample of their chosen plums.
Experiment 2
We displayed a small (5 options) and a large (20 options) assortment of Chinese tea types in two separate rooms (Fig. W2 ). Participants were randomly guided into one of the two rooms and were asked to choose from either a small or large assortment of teas. Once participants indicated their choices, they reported choice difficulty ("How difficult was it for you to choose the tea type you wanted?") and perceived similarity as in Experiment 1.
After completing the choice measure, participants worked on unrelated filler questionnaires for 15 minutes. This task was to insulate any influence of the choice on subsequent measurements. Participants then filled out the 25-questions BIF questionnaire (Behavior Identification Form; Vallacher and Wegner 1989) . Participants saw the instructions as follow:
"Any behavior can be identified in many ways. For example, one person might describe a behavior as "typing a paper." while another might describe the behavior as "pushing keys." We are interested in your personal preferences for how a number of different behaviors should be described. Over the next few pages, you will find several different behaviors listed. After each behavior, there will be two choices of different ways in which the behavior might be identified. Please pick the choice that best identifies the behavior for you. Note: People differ in their preferences for different behavioral descriptions and we are only interested in your personal preferences. Remember to choose the description that you personally believe is more appropriate in each pair. " Each question asked participants to describe an action (e.g., reading) either in a more abstract way (e.g., gaining knowledge) or in a more concrete way (e.g., following lines of print). The complete 25 items are shown in Table W1 .
Following the BIF, participants completed a scale measuring their chronic maximizing tendency. Participants provided their degree of agreement on 9-point scales for four items adapted from the Maximization Scale (Schwartz, Ward and Monterosso 2002) :"I would not settle for the second-best option I've seen;""It is important for me to get the best option among those I've seen;""While choosing, I try to figure out which option is the best;" and "No matter how satisfied I am with my current choice, it's only right for me to be on the lookout for better alternatives."
Experiment 3
To manipulate the mental representation of coffee options, we followed Freitas, Gollwitzer and Trope (2004) and instructed participants in the abstract-representation conditions to write why they drink coffee and what drinking coffee signals to them, whereas we instructed those in the concrete-representation conditions to write how and under what circumstances they drink coffee. After completing the manipulation task, participants were presented with either a small (5 types) or a large (20 types) assortment of coffee options on the computer screen (Fig. W3) . Each option contained a picture, a name, and a short description of the taste and aroma. Participants were asked to choose one coffee and were told they had a 1 in 10 chance of receiving their choice of coffee at the end of the experiment. Once indicated their choices, participants were asked to write down how they arrived at their choices. Finally, they indicated choice difficulty and perceived similarity as in Experiment 2.
Experiment 4
We manipulated participants' levels of representation with an ostensibly unrelated task adapted from Freitas, Gollwitzer and Trope (2004) . The survey was titled "Thought Exercise" and participants assigned to the abstract-representation conditions saw instructions as follow:
"For everything we do, there always is a reason why we do it. Moreover, we often can trace the causes of our behavior back to broad life-goals that we have. For example, you were doing homework last night. Why were you doing this? Perhaps to satisfy a course requirement. Why are you satisfying the course requirement? Perhaps to pass a course. Why pass the course? Perhaps because you want to earn a college degree. Why earn a college degree? Maybe because you want to find a good job, or because you want to educate yourself. Research suggests that engaging in thought exercises like that above, in which one thinks about how one's actions relate to one's ultimate life goals, can improve people's life satisfaction. In this experiment, we are testing such a technique. This thought exercise is intended to focus your attention on why you do the things you do. For this thought exercise, please consider the following activity: "improving and maintaining one's physical health." Note: Please start from the BOTTOM BOX to the top box."
[Insert Figure W4 around here] Participants assigned to the concrete-representation conditions saw instructions as follow instead:
"For everything we do, there always is a process of how we do it. Moreover, we can follow our broad life-goals down to our very specific behaviors. For example, you probably hope to find happiness in life. How can you do this? Perhaps finding a good job can help. How can you do this? Perhaps by earning a college degree. How do you earn a college degree? By satisfying course requirements. Research suggests that engaging in thought exercise like that above, in which one thinks about how one's ultimate life goals can be expressed through specific actions, can improve people's life satisfaction. In this experiment, we are testing this technique. This thought exercise is intended to focus your attention on how you do the things. For this thought exercise, please consider the following activity: "improving and maintaining one's physical health." Note: Please start from the TOP BOX to the bottom box."
[Insert Figure W5 around here] Participants in both abstract and concrete representation conditions consider why vs. how they would engage in two particular activities: keeping healthy and being honest.
After the manipulation, participants were asked to imagine they were planning a beach vacation and needed to choose a hotel room for the trip. They were shown either five or twenty hotels. In the small assortment with dissimilar options conditions, participants saw five options, with distance to beach ranging from 15 to 4,000 meters and satisfaction ratings ranging from 78.0 to 98.0 out of 100. In the large-assortment with similar options conditions, participants were presented twenty options, with distance ranging from 15 to 965 meters and ratings ranging from 93.0 to 98.0 out of 100. We asked participants to select one hotel at which they would like to stay. Once participants indicated their choices, they completed a series of dependent measures, including choice difficulty and perceived similarity as in Experiment 2.
Experiment 5
We first manipulated participants' levels of representation with an ostensibly unrelated task adapted from Freitas, Gollwitzer and Trope (2004) , the same task used in Experiment 4. After completing the manipulation task, participants were guided to another room and saw twenty options of gummy candies that varied in flavors. In the high-perceived-similarity conditions, twenty options were placed on twenty identical pink plates. In the low-perceived-similarity conditions, the same twenty options were placed on twenty different-printed plates that varied only in color patterns (Experiment 2, Mishra 2009; Fig. W6 ). Participants were asked to choose one favorite type of the candies and were told they would receive their choice as a thank-you gift at the end of the experiment.
Once participants indicated their choices, we asked them to complete a number of dependent measures, identical to those used in Experiment 4. Last, we asked participants to indicate how satisfied they were with the chosen option (1 = not at all satisfied, 9 = very much satisfied). 
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